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Data entry

 New possibility for entering data

— Manually (typing)
— Upload with Excel template

— Upload with using an Excel interface
e Data from CSO in Excel

e Standardised format / few changes only month by
month

— Recognizes Total I-XIl. / Annual
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Tourism in Austria
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Logout

General Information

=
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[#] Awailability and definitions for Hungary (HU)

b oAnnual data v Data entry
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fr
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oelgium

> Average annual bed-occupancy (DA)

Here you can set
what kind of data
you have, what
do you want to
enter.

INSTITUT FOR TOURISMUS
LT rnlt(nm!fihmrf

- g Time(-lag) (1) -eferrec
:LatESt oo Arrivals Domestic (“lag) (1) Sl
Latest Trends (newl Annually Monthly definition
kPerformance last 10 vears — 2= - -
k Nights & arrivals - of visitors at frontiers Mo - n.a = na. = i
k Attractions & sights (av) I J I it J I i J
City tourism - of tourists at fronters
¥ tourt . [#] N [0 =l na = Jna = ¢
Tourism in Austria [+
. . - in all collective (paid)
Mediterranean & Middle Ed#|  forms of accommedation [Ves, incldomestic x| [October | [+3 <] &
AR
Logout (an)
- in hotels or similar
forms of accommodation | Yes, incl. domestic x| [October  «| [+3 =] T
(AG)
o il Time({-lag) (1) referre:
Bednights Domestic s COS i
S Monthly  definitio
- in all collective (paid)
forms of accommodation  [Yes, incl domestic x| [October =] [+3 =] &
(NA)
- in hotels or similar
forms of accommodation [ Ves, incl. domestic »| [October = [+3 =] o
(NG)
I Time(-lag) (1) preferred
Sopactics, definition
Annually
[ - in all collective (paid) forms of accommodation
I
|
% Number of accommiodation suppliers (HA) October
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- in hotels or similar forms of accommodation
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www.tourmis.info
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General Information [#]

Tourism in Europe [=]
FLatest Trends

FPerformance last 10 vears

F Nights & arrivals

b Attractions & sights

City tourism [#]
Tourism in Austria [#]
Mediterranean & Middle Eq+]
Logout

Tourism in Europe >> Nights & arrivals -

v Awallability + Monthly data r Annual data r Data entry

According to a proposal made by the Austrian Mational Tourist Office during the 13th
Annual Research Directors Meeting in Rovaniemi, Finland, 1999 the European Trawvel =4
Commission (ETC) started an ambitious praject to create the most comprehensive,
accurat

statistic -

of tours & C & | [ www tourmis.info/cg-bin/mintro.pl
Market ™= A ystrian National
arrivals | Tourist Office

ACCOMIm www.tourmis.info

The Euri

Si’}?ef;; General Information [#] Tourism in Europe >3 Nights & arrivals
i < Tourism in Europe e

the'r sy & =] b Availability b Monthly data » Annual data

tourism FLatest Trends

of the tt ¥ Performance last 10 years

Europea bHights & arrivals b Availability and definitions {Data Input Timetable)

compilin b attractions & sights » Enter/edit latest available figures

gv\:::r;i City tourism [+ » Enterfedit annual and/or monthly bednights or arrivals
Tourism in Austria [#] P Enterfedit annual capacities and ocoupancy rates

In Marct Mediterranean & Middle eq¥#]  * Lefine MS Excel interface

Recomm Logout

fwToy 08

Statistics, jointly Dréanized by WTC and the Government of Canada in June 1991,
Frequently asked guestions concerning international tourism statistics:

What is the difference between a visitor and a tourist?

® ‘What is the difference between hotels and similar establishments and all
accommodation establishrments?

* \What iz the difference between arrivals at frontiers and arrivals at a place of

b Data entry



Tourism in Europe =3 Nights & arrivals

tion

(1] [#]

v Availability » Monthly data v Annual data » Data entry
10 years
v Availability and definitions {Data Input Timetahle)
P Enter/edit latest available figures
[+ v Enterfedit annual andfor monthly bednights or arrivals
ia [+] v Enter/edit annual capacities and occupancy rates
Middle Ea+] v Define MS Excel interface
WS Excel Interface
Name: |All Standard ETC template excl domestic - 00 Annual (¢ | [New  +
Delete
n [+#] ™S Excel Interface
[=] Name: |[Enter narme of new template) |
Destination: Hungary
resis @I have figures for continents (TourMIS will calculate 'Other rmarkets' autarnatically),
I do not have figures for continents (if infarmation an "Other markets' (for each continent) is ¢
O pravided, then TourMIS will calculate figures for continents),
o # Save Market Period  Worksheet Column Row
E 0 |T0ta| foreign and domestic % “ Annual data V| | 1 V| ‘ A| | 1| <
iddle E
Change sil vsluss of Period to:| Annual data ¥ 0K
“nge all values o (= gli] {s] nnual aata -
Change all values of Worksheet tao:
Change all values of Column to: I:I
Back to th previous menu Save

BEWARE: you have to choose Europe with domestic
OR Europe without domestic according to the data you
have!

If you have data for more countries than those in this
list, choose ‘I do not have figures for continents... '

and in market’s list mark ALL your extra countries as —
‘other Europe/Asia/Africa/Oceania’ they will be
summed up by the system.

Here you can add a new interface
or hopefully soon you can edit the
predefined ones.

Step 1. Give a name to the
interface

Step 2. Decide if you have
continents total OR countries
(+other) for continents

Step 3. Set Market, period and
their place (worksheet, column,
row) in your Excel file

Step 4. Click on Save to get a
new row for a new market

Step 5. When you are ready
click and Save and Back to the
previous menu
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General Information [#] Tourism in Europe >> Nights & arrivals

-[T_::;jtm_r::ni:'mpe = v Awaillability » Maonthly data v oAnnual data
FPerforrmance last 10 years

b Mights & srrivals b Awailability and definitions {Data Input Timetable)

P Aftractions & sights b Enterfedit latest available figures

City tourism [+ » Enterfedit annual and/or monthly bednights or arrivals
Tourism in Austria [+ b Enterfedit annual capacities and occupancy rates
Mediterranean & Middle Ea#] * Cefine MS Excel interface

Logout

M8 Excel Interface

v Data entry

Name: Al Standard ETC template excl domestic - 00 Annual
Alll Standard ETC template | domestic - 00 Annual
Al Standard ETC template excl domestic - 01 January
All: Standard ETC template excl domestic - 02 February
Al Standard ETC template excl domestic - 03 March

All: Standard ETC template excl domestic - 04 Aparil

Al Standard ETC template excl domestic - 05 May

All: Standard ETC template excl domestic - 06 June

Al Standard ETC template excl domestic - 07 July

All: Standard ETC template excl domestic - 08 August

Al Standard ETC template excl domestic - 09 September
All: Standard ETC template excl domestic - 10 October
Al Standard ETC template excl domestic - 11 November
All: Standard ETC template excl domestic - 12 December
Al Standard ETC template incl domestic - 00 Annual

All: Standard ETC template incl domestic - 01 January
Al Standard ETC template incl domestic - 02 February
All: Standard ETC template incl domestic - 03 March

Al Standard ETC template incl domestic - 04 April

All: Standard ETC template incl domestic - 05 May

Al Standard ETC template incl domestic - 06 June

Here you can add a new
Interface or hopefully soon
you can edit the
predefined ones.
Predefined interfaces are
based on old ETC Excel
interfaces.
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s Austrian National

== Tourist Office
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MS Excel Interface

General Information

Tourism in Europe Name:

Hungary (incl..dumes(c) - night 21l 2012 06

) |

F Latest Trends

FPearformance last 10 years

Destination: Hungary

k attractions & sights

76] by m

012-08-13 08:57:00)
@I have figures for continents (TourMIS will calculate 'Cther Frarkets' automatically ],

F Mights & arrivals OI do not have figures for continents [if information on 'Other markets' (for each cantinent] is
provided, then TourMIS will calculate figures for continents].

«——— [0 be set!

Once you have created
ONE Excel interface you
can create new ones for
yourself with editing your
first one.

IN THIS CASE:

First change the name of
the interface

AND

City tourism [#]

p : i # Save Market Period Worksheet Column Rows i,
Tourism in Austria [#] 8 [Rustia [ 3une v [z = | d [ 1 =
Mediterranean & Middle EEﬂE‘ i | Belgiom - ” SRR v| | 5 v| | al | 11|
Lagnt 2 | Bulgaria || June B R

3 [ croatia v || June # [z 8 [ o] =29
4 | cyprus v [ June w [z 8 [ d[ 19
5 | czach Rep. v || June # [z 8 [ o[ 14
6 | Denmark V” June v | | I | | cl | 15! T
7 | Estonia || June s [z | [ 17
s | Finland v || June % [z ™ [ o[ 14
9 | France v || June w [z 8 [ o[ 19
10 | Germany v || June “ [z ™ [ o] =9
11 | Greece ¥ || June # [z % | [ =zd
12 [ Hungary || June w [z 8 [ ] e4
13 | 1reland Rep v || June | [2 8 [ o[ =9
14 [ 1taly v || June @ [=® [ d[ =l
15 [ Latuia || June # [z ™ [ [ =29
16 | Lithuanis ¥ || June # [z ™ [ g [ =¢
17 | Luxembourg ¥ | June % [z 8 [ d] 27
18 [ Malta v [ June v (= ® [ o[ 29
19 [ Metherlands v || June # =8 [ 4 =
20 | Horway [ June ¥ [= 8 [ o] =g
21 | Paland w | une M [z ™| [ o [ 24
22 [ | parugal || June @ [z & | ol [ a3l v
51 [1ndia [ June vl [z ™ [ o[ 4
52 [] |india v || June # [z ™ | o[ 4
change all values of Period to:@l
Change 3ll values of Worksheet to!
Change all values of Column to:
Back to the previous menu m <

wou want to save pour changes under a new template name.

Press the SAVE button to save your changes and to get a new line, Press the SAVE MEW button wh

CLICK ON SAVE AS
NEW!
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e o e e R G
ustrian ationa M |
4 il ‘curopean .|| June b 3 BB <l 61!
= Tourist Office @ i .” | - ||
www.tourmis.info ‘Eamn VHJ“”E vl |3 v| | g | 46|
 [mes . Tl =Y ¥ || June #| [z & | | 47
[ Inf . E T3 W] | LR RGO | Aue o | | & ema | “ | Lo & Period to! | Annual data ¥
GRnAcr I nrmatin lE‘ 34 | Europe without domestic b ” June V| | 2 V| | Ci | 9! i all values ?:::I:rlvdata
Tourism in Europe - -
FLatest Trends - | Brazi - ” il = | | el | | C! | 60! I":_'Fabr’:-lhar'fl of Columin to: l:l
FPerformance last 10 vears A | Eanada M ” dune by | | 3 W | | cj | 27 :1‘?;" [SEVE J [Save NEWJ
¥ Nights & arrivals 37 | United States [ June # [z ™ [ o] 56 ok
’.Attra':tlo?s fosfahts 38 | Amnerica v” June ¥ | | 2 | | CI | 54I c(chang gust =w line. Press the SAWE MNEW button when
City tourism (L [ china v || June # [z ® [ o[ a9 ," derieny o
- - . obear
Tourism in Austria [+ 40 | Israel v " June ~ | | 3 ™ | [ Cl | 47| Movernbar
Mediterranean & Middle Ea¥] 41 [1apan v || June # [z & | cl | 48 7/ 5-10 (nz-5 Degember
i winf
Logout a2 | korea Rap. v || June ¥ [s ™ [ d] =1 / el
43 | Asia || June B -
44 [ south Africa Rep. v || June % [z 8 [ o] =3
45 | Australia v [ June w [z 8 [ d[ e¥
46 | Total fareign and domestic V" June 5 | | 3w | | CI | £5|
47 [ Total foreian ~ || June # [z = [ < s
48 | Mexica || June | [z &~ & 66
49 [ africa v || June ¥ [z ™ 7 ¢ 52|
50 | Cceania v " June g | | 3 ll Ci | 61|
ot B [ioae B~ W [ [« First all of them to
52 [] |1india ¥ | June * | ¥ el 47
Change all values of Perod to:| Annual data % be Set (WITH AN
Change all values of Worksheet to: O K d d /
Change all values of Column to: I:I ) an Save
@0 the preuiou@ [SaVEJ [Save NEWJ Saved aS a new
Sl e Excel interface.
Generated between and 2012-09-10 (02-54-01].
(€] SW/AIFTF (hitp s/ www tourmis.info) =¥
|

When ready, ALWAYS choose this,
you can’t do it ,in chain”.
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w Austrian National T
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General Information [#] Tourism in Europe > Nights & arrivals

Tourism in Europe [=] v twailability ¥ Maonthly data ¥ Arnual data ¥ Data entry

F Latest Trends

FPerformance last 10 years

b Mights & arrivals v Awallability and definitions (Data Input Timetable)

b Attractions & sights ¥ Enter/edit latest available figures

City tourism [+] ¥ Enter/edit annual and/or monthly bednights or arrivals
Tourism in Austria [#] » Enterfedit annual capacities and occupancy rates
Mediterranean & Middle Ea#] * Define MS Excel interface

Logout

Destination Hungary
Available information

{:}Arriuali in all paid forrmz of accommodation astablishments (a9)
{:}Arriualﬁ in hotels and similar establishrnents [AG)

{'_E} Bednightz in all paid forms of accormmodation establishrments [MA]
{:} Bednights in hotels and similar establizshrments [(ME)

Year 2012 v
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Hungary [HU] =
) 2012
Bednights in all paid forms of accommodation establishments =
Market Adn:tl.;al ;I'_o;la} Jan Feb Mar Apr May Jun Jul Aug Sep Oct Now Dec Marcet
Total foreign and domestic 2603454 FEFZ4E 931029 1255763| 1584435 1774334 2094645 Total foreign and domestic
Unspecified markets o o o o] 0 il o Unspecified markets
-.l’-;\ust‘r’-i\;E'l 3:?.5“3D7 S39%6 55243 E0Z67 E&744 FEETS BEEE0 .;’;‘\L.I-stria I
Belgium -?0?54_ 5187 BEIT 10770 15670 15909 16521 Belgiurn
Bosnia and Herzegovina Bosnia and Herzegaovina
Bulgaria 23321 1773 2113 2470 &058 ST746 5161 Bulgaria
Croatia 3‘_23,8“2 4379 4435 TETE E745 4672 6418 Croatia
Cuprus 3728 754 203 EO7 1093 Q5T 476 Cyprus
Czech Rep. 214373 132150 21829 27232 40835 54193 57134 Czech Rep. W
Denrmark 43365 3575 3584 6018 8385 10269 11534 Denrmark
Estonia 4013 196 268 611 914 843 1180 Estonia
Finland 555_82- 2998 2764 6517 17343 12517 13443 Finland
France 186013 17325 22431 2e911 34365 26126 288355 France
Georgia Georgia
Germany 924872 65731 75884 | 117628 175499 247620 242510 Gerrnany
Greace 34517 G366 3485 6158 TE849 4954 5705 Greace
Hungary 3939243 450832 479928 E05084 556316 Fi0134 1025949 Hungary
Iceland Iceland
Ireland Rep _23_956 2073 3373 4665 4584 4772 4437 Ireland Rep
Italy 2-}2‘011 32944 21517 58930 F1155 45765 41700 Italy
Latvia 4278 240 277 403 1161 1126 AL{EETL Latvia
Liechtenstein Liechtenstein
Lithuania 6482 294 593 220 1053 1526 19326 Lithuania
Luxembourg 3787 378 76 473 711 239 988 Luxembourg
Macedania Macedania
Malta 1485 351 159 165 455 AL 168 Malta
Monacao Monaco
Montenegrao Montenegro
Metherlands 1z0Zz0% 14150 10911 12694 123528 23254 =113 Metherlands
Marway 4803 6204 8431 14131 14519 12897 Marway

S ' |
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Other European markets - 72539 10126] 8492 9935 12590 15263]  16033| Other European markets
Europe FOBET4E 905658 878962 1177914 1476844 1620546 1928822 Europe
AMERICA ; ' AMERICA
Argentina Argentina
Brazil 20519 1832 1572 1693 3643 E052 STZT Brazil
Canada 22090 1723 1779 2943 4433 2742 2462 Canada
Mexico 2745 270 31z -1-5] a3z 208 E57 Mexico
United States 192084 13748 143207 24934 34020 53458 51617 Unitad States
Other Arnerican rmarkets 26903 2137 23206 a1az 4094 [=ciel] aase Other Arnerican rmarkets
Arnerica 271341 19812 20277 23417 47122 7539z 75321 Armerica
china 50185 5777 4618 5190 8827 HoH 13561 China
India 13376 219 113z 1519 2061 2492 4247 India
Israel 35559 &452 277E 6495 10733 10702 17299 Israel
Japan ?3&38 T278 467 12380 12491 16229 15783 Japan
korea Rep. 3.02_.‘99 3417 2646 2941 SEE8 7399 7828 korea Rep.
Saudi Arabia Saudi Arabia
United Arab Emirates United Arab Emnirates
Cther Aszian markets TE43Z 2652 £225 11140 14213 164432 12099 Cther Asian markets
Asia 299454 334395 28524 39666 54193 GE6E4 76922 Asia
Eqypt Eqypt
South Africa Rep, 2683 E28 524 456 549 725 207 South Africa Rep,
Other African rmarktes 11227 1322 1487 16581 1696 2ETE 2363 Other african rmarktes
Africa 14916 1950 2011 2137 2245 3403 3170 Africa
Australia 20675 1452 799 1692 3033 6358 ik Australia
Mew Zealand Mew Zealand
Other Oceanian markets 8292 851 456 FET 998 1251 3099 Other Cceanian markets
Dceania 28967 2333 1255 2629 4031 2309 10410 Dceania
- [ Cle_ar] [_Clear] [ Clear] [ _Clear] [ Cle_ar] [!Zlear]

E:xcel Interface )

Excel Template

@ eolumns ‘annual' and all months {an - Dec)

all manths (Jan - Dec) and 'Total I-£II' for your annual data
Update of 'Latest available statistics as’ | Actual data

Edit footnotes

Close

Generated between and 2012-09-10 (03-23-54).
[c) SwWyIFTF [http:/f www tourmis.info)




|r [ 5 Magyar Turizmus Zrt, | Intean » | T ToutMIS v T TourMIs r\‘_T|-'| TourIS X ﬁ
LY _J

€« C | (1 www.toLrmis.info/cgi-bin/tmuploads plroption=ausgabefzl=BUD Budapest:HURvorjahr = 20 10&Inhalt=A4 :Arrivals % 20in % 204l % 20paid % 5 ¢

B Javasolt helyel [ Az IE alkalmazasbdl im... |__°'| A Magyar Turisztikai D... a Free Downloads | Tra... {.’,.- i n Mew Media Trend Wat... X/ Imputation (statiskics) ...

Select Excel file for upload: [ Fajl kivalasztasa ] 2010evi_b... sstat.xls

Interface: o als all 2010 december V|

' O Overwrite aLL data in form with data from Excel file (please note that this could result in deleting data already entered!)
°® (& add data from Excel file to already existing data

You have to decide in what kind of structure you have your
figures in your Excel file!
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Other European markets 72539 10126 2492 2935| 12590 15363 16033 Other European markets -
Europe 7988746, 905658 | BF8942 | 1177914 | 1476844 | 1620545 | 1928822 Europe T
AMERICA AMERICA
Argentina Argentina
Brazil 20519 1832 1572 1693 3643 E052 STZT Brazil
Canada 22090 1723 1779 2943 443232 2742 2462 Canada
Mexico 2745 270 31z -1-5] a3z 208 E57 Mexico
United States 192084 13748 143207 24934 34020 53458 51617 Unitad States

thar droarican mmark ot F=t=151 1
| Trg TowrMIs ,jY Tjq TourMIs

(-_

Select Excel file for upload: | Choose File | Mo file chosen

Interface: | Hungary: Hungary (incl. domestic) - September all

South Africa Rep,
Other African marktes
Africa

OCEANIA

Australia

Mew Zealand

Other Oceanian markets
Qceania

C N | [ www.tourmis.info/cg-bin/mmuploadd plroption=ausgabezl=HU :Hungary HURvorahr= 201 2Rinhalt=ra Bednights % 20in3s 204l % 20paid % 20for ms % 200fE20accom mo 5.7

O Owverwrite aLL data in form with data from Excel file (please note that this could result in deleting data already entered!)
& add data from Excel file to already existing data

gi

3689 628 524 456 549 725 807 South Africa Rep,

11227 1322 1487 1681 1696 2678 2363 Other african marktes
14916 1950 2011 2137 2245 3403 3170 Africa

20675 1482 799 1692 3033 6358 7311 Ausztralia

Mew Zealand
2292 251 43& 237 Q298 1251 20599 Other Oceanian markets
28967 2333 1255 2629 4031 2209 10410 Ceeania
[ Clear ] [ Clear ] [ Clear ] [ Clear] [ Clear ] [ Clear ] [ Clear ] [ Clear ] [ Clear ] [ CIearJ

Check & Save

E:xcel Interface

@ columns ‘an
an - Dec) and 'Total I-£II' f
Update of 'Latest available statistics a

al' and all months (1an - Dec)

Edit footnotes

| Close

Actual data

Excel Template

Generated between and 2012-09-10 (03-23-54).
[c) SwIFTF [http o/ f wew tourmiz.info)

When everything is set, please press Check and Save button.
Use Save without check button only when you checked
possible mistakes or missing values.



New automatic control mechanism

* To avoid typical typos

— e.g. 2245 instead 22345 or 12034 instead 1234
* Checking entries after clicking on Save button
e Highlights problem

— Correct and save again

— Save without changes — e.g. missing values

 Any problem during use, ideas, suggestions to
be reported to Mr. Karl Wober and his
colleagues (tourmis@modul.ac.at)

g
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New Tables - Background

e Co-operation with a long history

e Discussion on ETC’s and users’ needs (Vienna
workshop)

* Development phase (2011-2012)
e Step-by-step guide
* Also applicable in the ‘City’ section of Tourmis

g

HUNGARY
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Monthly and annual data
— In a destination for various markets
— For a market in all destination

— Development of average length of stay for a
market in an ETC destination + GRAPH

BONUS: New radio button: report possible
mistake

— Note for data inputters: please correct the
reported mistakes

— A reply is also nice

P =3

HUNGARY
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== )\, ,strian National
== Tourist Office
www.tourmis.infg

General Information [#] Tourism in Europe > Nigh

Tourism in Europe o
P = v Awaillability + Monthly data rvannual data » Data entry
FLatest Trends
FPerforrmance last 10 years
b Mights & srrivals b Trends based on latest available relative figures
P Aftractions & sights , Ranking of destinations based on latest available relative figures for each market
City tourism [#] {+graph)
Tourism in Austria [#] v arrivals or nights of 2 market in all ETC destinations
Mediterranean & Middle Ed¥] ;‘-‘«rr?vals or nlghts in a ETC destination fqr WArOLS mgrkets .
— " arrivals and nights {most commonly awvailable definition) of a market in all ETC

destinations

v Development of @ market in & single ETC destination (+graph)
b Azsessing seasonality

b Benchmark seasons by arrivals or nights and markets

e

S . . .
B I | L= 1 o

P Seasons (Aol TR =T A =L

werage length of stay in a ETC destination for warious markets

v Awverage length of stay of a market in all ETC destinations

Development of the average length of stay of a market in a ETC destination
+graph)

In addition to the annual tourism statistics, many tourism boards are collecting data and
exchanging information also during the year.

The latest available figures are maintained by market research experts of the various
national tourist offices. In this initiative members are asked to enter their data and
estimates when the information becomes available in their country, Due to the different
methodologies and definitions, howewver, the comparability and reliability of the data is
limited.
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== , ,strian National
= Tourist Office

www.tourmis.info

General Information [#] Tourism in Europe >> Nights & arrivals

Tourism in Europe [=]
FLatest Trends
FPerforrmance last 10 years

v Awaillability + Monthly data v oAnnual data » Data entry

b Mights & srrivals b Trends based on latest available relative figures

P Attractions & sights , Ranking of destinations based on latest available relative figures for each market
City tourism [#] {+graph)

Tourism in Austria [#] v Arrivals or nights of a market in all ETC destinations

Mediterranean & Middle Ed¥] b Arrivals or nights in a ETC destination for warious markets

p—— y Arrivals and nights {most commonly available definition) of a market in all ETC

destinations

v Development of @ market in & single ETC destination (+graph)
sssessing seasonality

Benchmark seasons by arrvals or nights and markets

Seasons (arrivals or nights) in a ETC destination for various markets
awerage length of stay in @ ETC destination for various markets

* v v v v

average length of stay of a market in all ETC destinations
Development of the average length of stay of a market in a ETC destination
(+graph)

Destination |Hungary b

Information @ all sccommodation establishrents

G Hotels and similar establizhrments

Perind [2007 v| [January |- [2012 | [duly v
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General Information # oo W% == xO LD A

Tourism in Europe lE‘ .N_:é!:jphal_bpgt‘_i'sm\s'}‘:a_t{'slt]c_s. of the European Travel Commission
Destination: Hungary

FLatest Trends Infotrnation: All accornmodation establishrments

kPerfarmance last 10 vears Period: January 2007 - June 2008

kMights 8 arrivals This table shows the trend in a selected period campared to the same perioc previous year(s)

P At etDre B S hts Arrivals Bednights Average length of stay

City tourism [+ Jan 07 Jan 06 Jan 07 Jan Ot Jan 07 Jan 06

Tourism in Austria li‘ mJun 02 -Jun 07 % opoy. - Jun 02 -Jun 00 - Junm 02 - Jun 07 % poy.

Mediterranean & Middle Edi‘ Austria 352844 347121 1,6 101&902 1007030 2,9 2,9 -0,7
Belgium 71i058 64823 9.6 213178 192333 3,0 3.0 L E

Logout Bulgaria 34409 26995 27,5 52149 4954% 1T 1.8 -7.9
Croatia 45470 41287 10,1 98023 28460 2,2 2,1 0,6
Cyprus 5465 4796 13,9 14682 14979 2,7 3,1 -14.,0
Czech Rep. 126581 99381 27.4 341947 268438 2;7 2,7 0,0
Dernrmark 59833 E0T0& -1,4 2ETELE 2ETI44 4,5 4.4 1,3
Estonia 9287 6299 34,6 20862 14735 2,2 2,1 S
Firland 65502 59994 o,2 192885 183839 2,9 3,1 -3,9
France 204841 190581 7.5 S00564 458600 2.4 2,5 -0,6
Gerrmany 847374 276248 -3, 32596993 3834952 4,2 4,4 350 .
Greece 52706 51064 3,2 135996 12929% 2,6 2,5 1,9
Hungary 5752943 5447344 5.6 13739691 131221574 2,4 2.4 -0,2
Ireland Rep 39189 3067 277 122594 Q99723 o B 3.3 -3,8
Italy 262894 272135 -3.4 690957 F30754% 2,6 2,7 B
Latvia 12368 i0ogs 22,6 21144 21209 1,7 2,2 -20,9
Lithuania 15960 14766 a.1 28366 2E615 1.2 1.8 1.4
Luxembourg 4375 4959 -11.8 11333 12965 2,6 2,6 -0,9
Malta 1635 1782 -8,2 5300 S5 3,2 3,7 -11.,9
Netherlands 126244 120614 4,7 438311 429151 3,9 3.6 -2,4
Morway 42608 44025 10,4 156184 133391 3,2 3.0 6,0
Paland 168617 137328 22,8 429393 SJE5E20 2,3 2,7 -4,3
Portugal LA 17487 2,3 49973 45752 2,6 2,6 -0,1
Rormania 298089 213313 39,7 520410 373690 1,7 1.2 -0,3
Russia 107840 87262 23.6 403140 348567 3.7 4,0 -6,4
Serbia 53005 45450 14,1 115826 105181 2,2 2,3 235
Slovakia 82530 69033 19,6 178994 149998 2,2 2,2 -0,2

Slovenia 29002 26277 10,4 59753 S416E 2,1 21 -0.0
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== , ,strian National
= Tourist Office

www.tourmis.info

General Information [#] Tourism in Europe >> Nights & arrivals

Tourism in Europe [=]
FLatest Trends

FPerforrmance last 10 years

v Awaillability + Monthly data v oAnnual data » Data entry

b Mights & srrivals b Trends based on latest available relative figures

P Attractions & sights , Ranking of destinations based on latest available relative figures for each market
City tourism [#] {+graph)

Tourism in Austria [#] v Arrivals or nights of a market in all ETC destinations

b oArrivals or nights in a ETC destination for warious markets

arrivals and nights {most commonly awvailable definition) of a market in all ETC
destinations

v Development of @ market in & single ETC destination (+graph)

Mediterranean & Middle Ea#]
Logout 4

b Azsessing seasonality
b Benchmark seasons by arrivals or nights and markets
P Seasons {arrivals or nights) in a ETC destination for wvarious markets
b Awerage length of stay in a ETC destination for warious markets
v Awverage length of stay of a market in all ETC destinations
, Development of the average length of stay of a market in a ETC destination
(+graph)
Market | Total fareign v|

Information O all sccormmodation establishrents

@ Hotels and similar establizhrments

Period [2007 »| |January  v|-[2007 v| |December v
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w= )Austrian National
= Tourist Office @""’,

www.tourmis.info ]

S T

General Information [ L otem W% == iO O A

Tourism in Europe (= f{éﬁ?“a*?@@uﬁi'ﬁ_m_\g tistics of the European Travel Comrmission
Market: Total farsign o :
FLatest Trends Inf’g"fma_t]d.n H o els and s iilar astabhﬁhmeh.}s
kPerfarmance last 10 vears Pericd: January 2007 - Decernber 2007
kMights 8 arrivals This table shows the trend in a selected period campared to the same period in the previous vear(s)
P At etDre B S hts Arrivals Bednights Average length of stay
City tourism [+ Jan 07 Jsn 06 Jan 07 Jan 06 Jan 07 Jan 06
Tourism in Austria li‘ - Dec 07 - Dec O % poy. - Decd? -DecO& % py, -Decd? -DecO& % p.y,
Mediterranean & Middle Edi‘ Austria 15348001 14950840 2,7 97881542 57132594 1,3 3.8 2.8 -1,3
Cuprus 1775427 1761316 0,8 13129131 13227357 -0,7 7.4 7.3 -1,5
Logout Denmark 4627244 4806825 -3,7
Finland 4241828
France 33252452 32303959 2,9  F23E90911 £8820500 5.2 2,2 2,1 2,2
Greece 547667 42458767 5,6
Hurgary 2874658 2750662 4,5 FI13077F FILETOS 1,9 2,8 2,8 2,5
Italy 33512760 107858735 3,2
Morway SO&TS52 4914019 3,1
Paortugal 2ETE8530 25216460 6,2
Spain 70118701 34492958 103,3 304732607 151762707 100,8 4,3 4,4 -1.,2
Sweden 5841769 S&0&018 4,2

Table: ETC-M11

Generated between and 2012-09-10 (03-43-34).
(<) SWAIFTF (http o/ www tourmis. infa)
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== )\, ,strian National
= Tourist Office

www.tourmis.info

General Information [#] Tourism in Europe >> Nights & arrivals

Tourism in Europe [=]
FLatest Trends

FPerforrmance last 10 years

v Awaillability + Monthly data v oAnnual data » Data entry

b Mights & srrivals b Trends based on latest available relative figures
P Aftractions & sights , Ranking of destinations based on latest available relative figures for each market
City tourism [#] {+graph)

Tourism in Austria [#] v Arrivals or nights of a market in all ETC destinations 'Tn TourMIS . _

; : b Arrivals or nights in a ETC destination for warious markets 1 )
Mediterranean & Middle Ea#] ™ R e ]
Lt y Arrivals and nights {most commonly available definition) of a marke C i [ www.tourmis.info/cgi-bin/tiino.pi

destinations w= Austrian National
v Development of @ market in & single ETC destination (+graph) Tourist Office
b Azsessing seasonality www.tourmis.info
¥ Benchmark seasons by arrivals or nights and markets Lmester] Fr e Mester
P Seasons (arrivals or nightsy in a ETC destination for various marke . _— w0
( g. ) S ; General Information ] & otew W% == O LD A
b Awerage length of stay in a ETC destination for warious markets o e : 5
) ) ’ Tourism in Europe lEl National tourism statistics of the European’ mission
v Average length of stay of a market in all ETC destinations Destination: Hungary
3 b Latest Trends Market: Total dornestic -
, Development of the average length of stay of a market in @ ETC d oo el 0ee 1ast 40 Py Infarmiation: All accarmrnadation establishrments
(+graph) ¥ Mights & arrivals Period: January ZOO7F - D_eﬁgmb_‘er; 2007
b Attractions & sights Arrivals Bednights Auverage length of stay
City tourism |E| absolute % p.oy, absalute % poy Days % Py,
Destination | AUstria o Tourism in Austria # 2007/1 185715 7,7 454258 13,0 2,4 4,9
2007/2 212165 11,1 486791 16,8 2,3 5.
Market | Tatal fareign and domestic | Mediterranean & Middle Ed¥] zo07/2  2es921 18,0 ezssvs 24 2,3 5.1
® Logout 2007/4 292759 11,1 £58023 12,1 2,2 o2
- . %
Information All accormmodation establishrents 2007/5 347516 2,8 720291 5.7 2.1 2,9
O Hotels and sirilar establishrnents 2007/6 413695  -0,2 982000 0.4 2.3 o,7
period 11998 ~| |January |- |2012 v| September v | 0077 SEIEAS: MEmaeSERL 6 32 o
2007/8 542180 8,7 1675951 6,5 2,1 -2,1
2007/9 319208 0,3 697928 -4,3 2.2 4,6
2007/10 217681 &0 &£90030 3,6 2,2 -2,2
2007/11 281259 13,4 599754 9.4 2,1 -3,5
2007/12 247418 1,1 S46734 2,0 2,2 0.8

Table: ETC-M12

Generated between and 2012-09-10 (03-4&-07).
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Hungary 2007 - 2007 Total domestic
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07

[ Average length of stay

Alf cofiective (paid) forms of accommodation
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2.5

Hungary 2000 - 2011 Total foreign

—__

You can also set the type of data
you want to see on the graph

[Jeednights
[ arrivals

Average length
v
@ 5

2000 2001

2002 2003 2004 2005

2006 2007 2008 2002 2010 2011

M Average length of stay
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== )\, ,strian National
== Tourist Office
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General Information [#] Tourism in Europe >> Nights & arrivals

Tourism in Europe o
P = v Availability » Monthly data v annual data » Data entry
FLatest Trends

FPerforrmance last 10 years

kHights 8 arrivals b Data input status report

P Aftractions & sights b Arrivals or nights of a market in all ETC destinations

City tourism [+ » arrivals or nights in a ETC destination for warious markets
Tourism in Austria [+ v Development of 3 market in a single ETC destination (+graph)

Mediterranean & Middle Ea#] v Accommodations, bedspaces and occupancy in all ETC destinations

arrivals and nights (most commonly available definition) of a market in all ETC
destinations (+map)

b Arrivals- or bednights- benchmarks for a ETC destination

Logout 3

v Development of arrivals- or bednights- benchmarks for & destination (+graph)
voall markets versus all ETC destinations showing bednights or arrivals

v Market volumes and shares of selected destinations (+graph)

v Deyeloo == i A== T = O AR = [l
Average length of stay in a ETC destination for various markets
b Awerage length of stay of a market in all ETC destinations

Development of the average length of stay of a market in a ETC destination
(+graph)

Abowe you will find different tables which can be retrieved from the TourMIS database.
These tables have been formated following the needs of the tourist office market
research experts.

After selecting one of the tables you will have to define your query by specifying some
parameters depending on the complexity of the table.
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== )\, ,strian National
= Tourist Office

www.tourmis.info

General Information [#] Tourism in Europe >> Nights & arrivals

Tourism in Europe [=]
FLatest Trends

FPerforrmance last 10 years

v Awaillability + Monthly data v oAnnual data » Data entry

b Mights & srrivals b Trends based on latest available relative figures
P Aftractions & sights , Ranking of destinations based on latest available relative figures for each market
City tourism [#] {+graph)

Tourism in Austria [#] v Arrivals or nights of a market in all ETC destinations 'Tn TourMIS . _

; : b Arrivals or nights in a ETC destination for warious markets 1 )
Mediterranean & Middle Ea#] ™ R e ]
Lt y Arrivals and nights {most commonly available definition) of a marke C i [ www.tourmis.info/cgi-bin/tiino.pi

destinations w= Austrian National
v Development of @ market in & single ETC destination (+graph) Tourist Office
b Assessing seasonality www.tourmis.info
¥ Benchmark seasons by arrivals or nights and markets ester] Fr e Mester
P Seasons (arrivals or nightsy in a ETC destination for various marke , T w0
( g ) el : General Information # & owew % = 8 G
b Awerage length of stay in a ETC destination for warious markets o e : sy
) ) ) Tourism in Europe |E| National tourism statistics of the Euly | Commission
v Average length of stay of a market in all ETC destinations Destination: Hungary
: b Latest Trends tarket: Total darnestis
il e ks L
, Development of the average length of stay of a market in @ ETC d oo el 0ee 1ast 40 Py Infarmiation: All accarmrnadation establishrments
(+graph) ¥ Mights & arrivals Period: January ZOO7F - D_eﬁgmb_‘er; 2007
b Attractions & sights Arrivals Bednights Auverage length of stay
City tourism |E| absolute % p.oy, absalute % poy Days % Py,
Destination | AUstria o Tourism in Austria # 2007/1 185715 7,7 454258 13,0 2,4 4,9
2007/2 212165 11,1 486791 16,8 2,3 5.
Market | Tatal fareign and domestic | Mediterranean & Middle Ed¥| zno7/s  zesszi 1m0 ezesrs 241 2,3 5.1
® Logout 2007/4 292759 11,1 £58023 12,1 2,2 o2
- . %
Information All accormmodation establishrents 2007/5 347516 2,8 720291 5.7 2.1 2,9
O Hotels and sirilar establishrnents 2007/6 413695  -0,2 982000 0.4 2.3 o,7
period 11998 ~| |January |- |2012 v| September v | 0077 SEIEAS: MEmaeSERL 6 32 o
2007/8 542180 8,7 1675951 6,5 2,1 -2,1
2007/9 319208 0,3 697928 -4,3 2.2 4,6
2007/10 217681 &0 &£90030 3,6 2,2 -2,2
2007/11 281259 13,4 599754 9.4 2,1 -3,5
2007/12 247418 1,1 S46734 2,0 2,2 0.8

Table: ETC-M12

Generated between and 2012-09-10 (03-4&-07).



Vincent’s topics

* 'New' intro view with month selector for ENTRY
latest available figures

 Ranking of destinations based on latest USER
available relative figures for each market

 New capacity view and data entry ENTRY

e Measuring and comparing seasonality in USER
European destinations

 Development of a market in all USER
destinations
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New intro view

e How did the old latest available section look like?

|

www.tourmis.info

General Information

Tourism in Europe
FLatest Trends

Austrian National Tourist Office

CIEE—

|E|s

F Mights 2 arrivals
FAttractions 2 sights

City tourism

Tourism in Austria
M-Africa & Middle East
Logout

[+ [#] [+

{_&My best estimate

eurcpaan
citics

Tourism in Europe

Trends in Total Europe (1)

Performiance during the last 10 years (3]

Year 2010 (in % p.y.]

Total foreign and domestc (in % p.y.]

Market Artivals Bednights (4] Arrivals Bednights (4]
Total foreign 4,9 2,6 25/24 2009 5.6 JEE 17721
Gerrnany G 0.6 25/24 2008 2,4 0.1 18f2z2
Urited Kingdeorn 2.8 2.0 z4/24 2UDY 73 2 2023
France 2,0 27 25/24 =9ke i %2123
Metherlands 0,2 = 22/22 2003 =2 =1 zatad
Ttaly 2.0 3.3 c24i24 2004 4,1 (] 22725
United States 12,2 11,4 24/24 2003 L% 07 23/26
Japan 7.9 g8 21420 24D, 22 Ly 21/24
2001 1.5 L8 21/24
Latest trends in European destinations (2] 2000 65 S 18723

Total foreign 2010 (in %0 p.y.) Totalforeign om0 pag)

Destination Arrivals Bednights (5] Arrivals Beadrigibe (4)
Austria 23,9 0,6 1-11/1-11 snna 5.1 B 21/23
Belgiurm ] 2.7 1-8/1-5 2008 0,3 3 4 22/24
Bulgaria =] i1.0 1-11/1-9 2007 a4 Sk 25425
Croatia -2.6 1| n.a.fn.oa. s00e 51 4,2 sefz4
YRS L2 ! e 2005 5,5 5.2 oY bk
Czech Rep. Sird: 3,4 1-9/1-9 2004 7.1 2.1 27728
DE"'”’fark : &4 AL 2003 1,8 1,4 20/28
Estania 12,2 16,6 1-11/1-11 2002 24 S 29727
Finland - T i-10 2001 21 5,2 sa/27

=T
; I I F INSTITUT FUR TOURIZMUS
UND FREIZEITWIRTSCHAFT

I

hiktp: e, bourmis.info)
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New intro view

e Latest Trends (new)

General Information [+]
F Latest Trends
FHerformance last 10 vears

F Mights & arrivals
F Attractions % zights

City tourism E|
Tourism in Austria E|
Mediterranean & Middle E-i£|
Logout

— Monthly selector

/

— More ‘important’ markets

N P

HUNGARY

(@]

=]

irenas in amporcant Markets
January - June 2011

2 mm #E EEr 5-2011 <> 7-2011 My best estimate

e

Market Arrivals (1) Bednights (1] (2}
Au 3.7 7.0 10/13
anada i1.4 i7.8 8/11
Switzerland 14.7 i7.4 i0/12
China 59.8 43.5 7/10
Germany i0.6 7.7 iz2/14
Denmark 5.5 4.8 i0/14
Spain 17.5 10.4 11/13
France 1.4 5.9 12714
India 8.7 38.8 3z
Italy 13.2 6.8 12714
Japan -11.5 -7.4 o/12
Netherlands 17.7 .8 11714
Moreay 4.8 .5 S/13
Poland 21.5 20.9 10/13
Sweden 9.2 11.4 10714
Russia 233.4 27.9 11714
United Kingdom 12.4 10.2 11714
United States 11.1 11.0 11714



New intro view

e Latest Trends (new)

Trends in Total Europe

January - April 2011

Market: Total foreign

— Absolute figures

Arrivals Bednights
1 1 1 Destination Def absolute %% p.y. [(3) Def absolute p.y. (3]
esidaes relative rigures
Austria Al 8,170,835 2.2 MA 37,701,719 -0.9
I b d Belgium Al 2,014,690 4.1 MA 4,202,536 4.0
— Tota ased on Bulgaria AT 5.8
. Croatia Al 688,837 17.1 MA 1,918,218 14.6
absolute figures - pa e

Czech Rep. An 1,790,540 12.1 A 5,463,018 12.2
— Forelgn’ domestlc and Denmark MA 3,176,346 12.4
Estonia Al 16.3 MA 18.5
| ion Finland NA 2.4
tOta SeCt O Germany MNA 15,959,460 9.1
Hungary MA 2,232,000 10.2
Malta AT 351,955 22.8 MA 2,971,464 1.1

Netherlands AL 4.4 FF  ONA 5.3 *=¥
Norway A 1,516,676 -2.4
Poland Al 1,026,115 8.7 MA 2,532,250 7.3
Paortugal NG 5,185,625 10.3
Serbia Al 178,519 12.2 MA 396,118 13.7
Slovenia Al 432,732 9.5 MA 1,173,514 9.6
Spain AG 9,204,720 12.8 MG 38,051,937 18.5
Sweadean A 2,105,325 3.0
Switzaerland MG 5,438,797 -2.0

United Kingdom AN 2.0 *

Total (4) 22,868,042  11.0 121,625,043 8.6

ETC

[y HUNGARY

belgium
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New intro view

Performance last 10 years

General Information [+]

=]

FLatest Trends

Performance during the last 10 years (1)

FPerforrnance last 10 vears

Foreign and domestic (in % p.y.)

FMIQhts & arfivais

¥ Atkractions & sights Arrivals Bednights [z
. . 2010 1.9 1.7 15/15
City tourism E 2009 -6.5 -5.1 17/20
Tourism in Austria (] — . e 18/22
2007 4.0 2.0 19/23
Mediterranean & Middle Ea[+] 2006 2.9 3.5 22/25
2005 4.0 2.1 22/24
Logout 2004 4.1 0.8 22/25
2003 1.4 0.7 23/26
2002 2.9 1.5 21/24
2001 0.5 2.1 20/24

Foreign (in % p.y.)

Arrivals Bednights [z
2010 5.1 1.8 18/18
2009 -5.1 -6.6 21/22
2008 -0.9 1.7 22/24
2007 3.8 2.4 23/25
2006 2.3 4.2 23/24
2005 5.5 3.2 22/26
2004 7.1 2.4 25/29
2003 1.8 1.4 28/28
ETC 2002 2.3 2.5 26/27
2001 2.6 2.5 25/27

.s??

HUNGARY

Domestic [in % p.y.)



Ranking of destinations based on latest

available relative figures for each market
e Monthly data — latest available figures > MORE MARKETS

General Information [#] Tourism in Europe >3 Nights & arrivals

Tourism in Europe E|
F Latest Trends

P Parformance last 10 vears

v Availability » Monthly data v Annual data v Data entry

k Nights B arrivals » Trends based on latest available relative figures

F Attractions B sights Ranking of destinations based on latest available relative figures for each market
City tourism [+] (+graph)

Tourism in Austria [#] * Arrivals or nights of a market in all ETC destinations

F Arrivals or nights in a ETC destination for various markets

Medit & Middle E
editerranean iddle Eal+| O o 5% = IO (D A

»

Logout =
Mational tourism statistics of the European Travel Commission
Last available figures 2012 compared to previous year
Market (2]
Foreign AT CA CH CHINA DE (1.4 ES FR. IN IT als ML
ETC destinations 1 ko L] L L ko L L] L L ko L L L]
Austria MA 5,1 2,6 2,6 12,0 23,9 5.4 -4,2 -2,6 3.2 2,8 -2,8 23,9 3!
AR 5.4 4.7 3,8 12,0 22,9 4.8 -3,2 -2,2 2,9 4,2 0,2 284 2.0
Belgium MA 2,6 19,8 1,9 10,6 23,2 -2,2 10,53 -3,2 4,3 3,0 o8 23,5 -1.
AR 2,8 15,6 3.7 8.7 19,7 -1,8 12,5 -4,6 1,9 12,2 o8 20,3 2
Bulgaria AT -2,3 -6,6 o1 -8,7 22,2-13,2-19,6 -1,5-14,4 31,7 -8,2 39.6 -8/
Croatia MA 7.0 5,7 17,2 10,6 64,3 8.7 -i,8-22,1 -0,11i12,6 -6,2 37,1 24,
AR 7.6 6,1 17,7 7,7 53,8 8.7 5,1-249 -1,2 76,1 -6,8 38,6 21,1
Cyprus AT -3,5 224,5 10,8 43,5 68,0 12,1 -92,4 -23,9 1,1 -2,7 5,0 250,0 -53,.°
Czech Rep. MA 5,0 7.3 8,6 12,6 12,1 1,2 i,6 -17,9 -5,8 8,5 20,3 -8,
AR 649 11,7 13,9 10,9 11,9 2,6 o.,8-12,0 -4,0 11,2 28,3 -5,
Denmark NG 2,4 23,6 4.8 14,6 26,8 5.8 3,9 -7,1 18,3 19,6 9.0 8.
Estonia MA 6,3 11,1 22,7 14,8 -1,7 12,7 12,2 19,3 10,
AR 8,1 -9,0 22,8 19,9-10,9 11,1 19,0 9.9 10,
q i) Finland MA 10,6 16,32 2,1 26,8 12,9 4,7 -5,9-21,1 6,1 -22,6 -10,8 26,2 -0,E5
S Germany MA 5.8 8,7 0,7 15,6 18,6 6,3 12,9 5,6 3,1 14,4 6,0 19,3 =
flanders AR 5.0 T 2,8 15,6 15,0 6.2 12,0 5,2 8,2 15,8 4.3 27.0 8.
(oo HUNGARY  Hungary NA 7,8 -3,8 81 43 -0,1 4,8-14,9 11,4 -2,9 20,9 41,0 27,
AR 7,2 -1,1 4,3 7.0 10,1 7.4 -12,0 7.3 -6/9 19,2 3249 20,




Ranking of destinations based on latest
available relative figures for each market

 Example how I treat the latest available figures

AT CA CH CHINA

B 8 B8 B8 8 B

==
-~
m
w
-
el
=
=
=
=
=
=
=}
-

us ™
|~ | Period - | Di

[+
()3
0
0
o
2
[+

g
E‘E

ETC destinatifeg

Lithuania +25,1 +47 3 +14,4| +86/0 -4 4 +25,2 +5. 0| #6521 +54 5 +164 +304 Jan-Mar Pr
E=tonia +18,5 287 +0,0 +375| +421(+124 6 +58 6 837 =210/Jan-Apr A
i +18,4 +35.3 Z +23,8 =104 +10,1 +31,.2| +223 <3 5/Jan-Jun A
+16,7| +199 +28 1 +36,6 +18,6 +20,8 +33| #1173 +254| +559 +306| +621| +107| +129 Jan-Jun |A
+14 7 +4 -87 +1,5 +33,0 -9,5 #2777 Jan-Mar A
+126| 102 -210] +17, 16 +F 7| +229| +332 +28 0| -572 +264 +1 6| +31.0 +#65 +559 +15 =7 5 Jan-Jul  E:
+119 +42 +253 +3 BE[ #120] +243 =100 111 +54| 11,00 +123 =25 #4387 55 <7 9/Jan-Jun A
+115| +121| +172 +4 08 #2177 +1,3 +10,3| 1958 112 +100| +167 +2 6| +164 -05 <188 Jan-Jun A
Romania +10,8 +22 2 +59 +3 6| +223 -5,1 08 =27 g +222|Jan-Mar A
Finland +10,5 +44 5 +45 115 +65 2 +3 4 +5 7 +159,8 5.8 217 Jan-May A
Portugal +10,3 +19 2 +7 7 +8,2 +40 3| #1277 +104|Jan-Apr |A
Malta +95| -163 +10,6 +#9| +393 +1,1 +43 & -8,1 +14 7 +5 4 +2 9 -0,2 Jan-Jun A
Germany +9 3 +15,53 +92 +162 -48[ +188 +3,7 +259 4 +B3 2 +G 8 Jan-Apr A
Ireland Rep +8 9 +19.5 -5,3 +7 4| +12 2 Jan-Mar E:
+7 5 -4.2 +14 4 -359 +13| 124 +3,1 +26 6 +0 6 +3 9 Jan-Apr A
+5 5 -5, +5,0 -18,5 +7 4 -42 +3,5 +4 7 3 Jan-Feb A
+5 3 +93| +523 +43, +34 +5 4 +254 +3,8 +5 0 -5,7[ #11,6 +#5 8| +20%9 +215 +154 +26%5[Jan-Jun |A
+59 +4 2 +9 2 +0, +4 3| +#130 +£ 3 -2 218 +9 6 +£59 +216 +7 3| #234 +9 7 +7 4 Jan-Jun Pr
5 +5 6 +5 5 +7 2 +2 7| 137 1458 +44 3 -3,2 #2584 Jan-May A
\ : : +3,3 +3 9| +15 -5,4 =20 91 #2138 -3,0 -9.5 =27 +11,5) +100| +345 -11 <70 Jan-Apr Pr
Belgium MA +4 0 50 +198 +13 04 #1135 +3,3 +5,4 +H§8 +34 +0,3 +20 #1753 +114 +294 -1,.2 #1147 Jan-Apr  Pr
MA‘J +40 70 +140| +23 +10,0| <30/ +30 40/ +130 +150 +130 20 40 +80/ +160 =30 Jan-Jun E:
+3,6 16 +26 +16 +1,5 +98 +34 +5 9 +9.0 +3.5 -1,2 +22 +135 +90 +303 -1,.8  +17 .4 Jan-Apr  Pr
+2 4 +82 7 +20,1 +284 +514| -113 +192 +154 -200 Jan-May A
+2 4 +27 5 -38,2 -14,0 +176| +672( 117 +613| -133 +14 8 -9,9 +255 Jan-Mar A
+1.5 +£ 7 +45 5 -3,0 +2 1| +205 =255 -1685 +14 5 <03 +156 Jan-Mar A
+1.4 +1,7 +52( +13 4| #2289 -3,5 54 -43 -2 =21 -39 +0,1 +F 2| 178 +3.3 +07 -1.9 +120 Jan-Jun A
+0 3 07 +11,8 +12 +21.1 -3,7 -0.7 +50 +4 0| +455 +3,2 +1 3 +19 +3,5 +3,0 +1,7| +254 -28 +4 4/ lan-Jun A
-0.5 -4 +3.5 +0 & +369 -7,g -4.3 +1,7 -1,6 +280 -3,8 -5,0 -8,0 +2 9 +3,3 +#53| +121 5,5 +34/dan-Jun A
-1.5 +11.5 +225 190 -13,9 +08| 198 =20 +0 4 -5,3 <4 2 Jan-Mar A
[1] &T=Arrivals of tourists at frantiers, &= Arrivals of visitors at frantiers

BG= Arrivals in hotels and similar establishments, &0=Arrivalz in all paid forms of accommodation establishments info: wincent.nij

[&=EBednights in all paid forms of accommodation establizhments, MG= Bednights in hotels and similar establishments Aug 2011

[2] AT = Austria, CA = Canada, CH = Switzerland, CHIMA = China, DE = Germany, DK = Denmark, ES = Spain, FF = France, M = India, IT = kaly,
JP = Japan, ML = Metherlands, MO = Marway, PL = Poland, SE = Sweden, BU = Russia, UK = United Kingdom, US = United States.




Ranking of destinations based on latest

available relative figures for each market
e Monthly data — latest available figures > MORE MARKETS

General Information [#] Tourism in Europe >3 Nights & arrivals
Tourism in Euro -
- = v Availability » Monthly data v Annual data v Data entry
F Latest Trends
F Performance last 10 vears
k Nights B arrivals » Trends based on latest available relative figures
F Attractions & sights , Ranking of destinations based on latest available relative figures for each market
City tourism (] {+graph)
Tourism in Austria [#] ¥ Arrivals or nights of a marketin all ETC destinations

Mediterranean & Middle Ed¥] Arr?vals or rnghts in a ETC destination ﬁ::!r various njgrkets |
Arrivals and nights {most commonly available definition) of a market in all ETC

Aactinatinne

Logout r
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Ranking of destinations based on latest
available relative figures for each market

T ®
4 oo W% = i3 B A
Mational tourism statistics of the European Travel Commission
Market: France

Information: Bednights
Last available figures 2012 compared to previous year

ETC destinations (1) in % Period - T
Latvia NA 25,4 Jan-Mar Trends based on latest available relative figures 2012
Denmark NG 16,3 Jan-Jun
Serbia NA 15,3 Jan-Jul Latvia (NA
Estonia MA 12,7 Jan-May Denmark (N
Romania NA 8.6 Jan-Apr ES%‘FDIE! Hi
Portugal NG 7.1 Jan-Apr RD?I"I[E}R:S N.-‘E'-.
Finland MA 61 Jan-Jun FPortugal (MG
Slovakia A 5,5 Jan-Mar Finland N"ﬁ"
Slovakia

Germany NA 3.1 Jan-May German‘_-,f N.n":"-.
Belgium MNA 4.3 Jan-Apr Belaium (A
Poland NA 3.6 Jan-Apr Poland {(MNA
Austria NA 3.2 Jan-Jun S’?;VUEEE}gﬁ Hi
Sweden MA 1,8 Jan-lun Metherands (MA
Metherlands A 1.2 Jan-Apr Croatia (NA
Croatia MA -0,1 Jan-Jun Slovenia (NA

. Morway N.n"—"n.
Slovenia NA  -0,2 Jan-Jun LU."{EFI’IDDUFQ
Morway MA -1,9 Jan-1ul Spain NG
Luxembourg NG -2,0 Jan-Apr Hun ary N-'E"-
Spain NG -2,0 Jan-Jul Czech RaE.I‘:}a MNA
Hungary NA  -2,9 Jan-lun Swi[zenand
Malta NA  -4.4 Jan-lun MDﬂtenegrD MA
Czech Rep. NA  -3.8 Jan-lun LIthUEH"IIE]
Switzerland NG -&8,7 Jan-lul ~A40% ~20% 0% 0%
Montenegro NA -19.6 Jlan-Feb
Lithuania NG -22,2 Jan-Jun Bednights (% p.y.)
(1) Bednights: . France

MA = Bednights in all paid ferms of acco. ... . ... .__
NG = Bednights in hotels and similar establishments

Tabla: ETC-MO



New intro view — new ranking
e All this new features ask for new entries too
e SOWE WANT TO ENCOURAGE YOU TO USE

THE DATA UPLOAD SECTION USING
ABSOLUTE FIGURES!
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New capacity view and data entr

[#] Tou

Tourism in Europe [=]

General Information

rism in Europe >=> Nights & arrivals

b Availability » Monthly data + Annual data
F Latest Trends
F Performance last 10 years
k Nights & arrivals » Data input status report
F Attractions B sights » Arrivals or nights of a market in all ETC destinations
City tourism [+ * Arrivals or nights in a ETC destination for various markets
Tourism in Austria [#] b Development of 3 market in a single ETC destination {+graph)
Mediterranean & Middle Ea+| » Accommodations, bedspaces and occupancy in all ETC destinations
Logout , Arrivals and nigh*- 7= ot mo o em oot o s tet e Dot s o f o e

| Data entry

eyl
-
)

§

bl HUNGARY

belgium

i

E T

. . T x
destinations (+r i w00 W% m= O SO A
National tourism statistics of the European Travel Commission
Information: All forms of accommodation

Period: 2011

+ Data entry

e

Capacities

Accomm. units Beds Bednights Occupancy
ETC destinations absclute absoclute B pay- absclute B puy- (a) (b)
Austria 63.828 1.245.230 1,1 126.002.551 0.9 28,1
Balgium 3.306 357.745 -0.6 31.379.844 3.6 24 .4
Cyprus 824 87.082 -1.3 14.284.727 3.3 60,2 45,6
Czech Rep. 38.235.088 3.6 0.0
Denmark 44.654.035 3.3 0.0
Estonia 5.399.3592 14,9
Finland 19.990.515 3.9
Germany 3594.242.517 3.4
Hungary 2.892 304,087 -2.4 20.615.517 8.3 0.0 18.8
Lithuania Sa6 4,924,112 13.7
Netherlands 6.9a67 1.206.252 0.2 85.368.500 19.7
Norway 28.823.218 2,1 0.0
Romania 5.003 278.503 -10.6 17.914.102 12,2 26,4 17.9
Slovenia 9.388.095 5.4
Sweaden 52.901.186 0.0
{a) = Information of the respective statistical office (in %).

(b) = Calculatad in % of total bed capacity in 260 days.




New capacity view and data entry

General Information [#] Tourism in Europe >> Nights & arrivals

t?_:::}:::ﬂj:mﬂe = » Availability » Monthly data » Annual data » Data entry
F Performance last 10 years

b Mights & arrivals » Availability and definitions (Data Input Timetable)

¥ Attractions & sights » Enter/edit latest available figures

City tourism (] » Enter/edit annual and/or monthly bednights or arrivals

Tourism in Austria [+] » Enter/edit annual capacities and occupancy rates

Mediterranean & Middle Ed+] » Define MS Excel interface

I it

(@]

B i
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New capacity view and data entry

. o, official 5 % Bed-space
Year ¥ tablishments *# Bedspaces bed-space # BGSA L Soniclaton « pednights occupancy
1985 | | |
1986 | | |
1987 | | |
1988 | | |
1983 | | |
1950 | | |
1951 | | |
1952 | 3563 | 603463 | 169.1
1993 | 3574 | 528719 | 175.9
1994 | ae01 | 607401 | 168.7
1995 | as2z | 519568 | 171.1
1998 | asds | 628477 | 172.3
1957 | asnz | 631392 | 175.3
1998 | as74 | 621585 | 173.3 27,885,596 12.5
1993 | 3573 | 514618 | 172.0 28,300,819 12.8
2000 | asez | 503048 | 170.9 28,306,646 12.2
2001 | asso | 505544 | 170.6 28,522,991 13.1
2002 | ases | 611083 | 170.5 29,071,943 12.2
2003 | 3450 | 506208 | 173.7 29,018,507 13.3
2004 | asas | 442424 | 125.0 28,494,396 17.9
2005 | 3443 | 413026 | 119.8 28,380,693 19.1
2008 | z4s8 | 379119 | 108.7 29,372,011 21.5
2007 | as21 | 273081 | 106.0 29,849,356 22.2
2008 | ass1 | 368000 | 103.6 29,971,839 zz2.6
2003 | 3528 | 363760 | 103.1 29,250,381 22.3
| asse | 352897 | 101.2 30,298,026 23.4
| 3506 | 357745 | 102.0 31,379,844 z4.4
| | |

ETC
. g? o
2012

oy HUNGARY

belgium




Measuring and comparing
seasonality in European destinations

Tourism in Europe >> Nights & arrivals

» Availability » Monthly data » Annual data » Data entry Gini coefficient
=coefficient for seasonality

» Trends based on latest available relative figures

Ranking of destinations based on latest available relative figures f ach market

(+graph)
» Arrivals or nights of a market in all ETC destinations
» Arrivals or nights in a ETC destination for vario arkets

e definition) of a market in all ETC

3

Arrivals and nights (most commonly avai
destinations

Compose your own period
ingle ETC destination (+graph) and benchmark A

Assessing seasonality

Benchmark seasons by arrivals or nights and markets MARKET IN ALL

Seasons (arrivals or nights) in a ETC destination for various marke\ S

Compose your own period
and benchmark ALL
MARKETS IN A
DESTINATION

Development of a market in

* v T v

nnnnnnn
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Assessing seasonality

T ®
4w % = 3 {5 A
Assessing seasonality
Castination: Antwerp

Information: Bednights in all paid forms of accommaodation establishments
Market: Total foreign

Period: 2011
absolute in % All Cities in %
January 70.839 5.8 4.8
February 77.188 &,2 5.1 1N — 1
reom [ose o Gini 0 best seasonality
April 102.4320 8,4 7.9 — perfect equa“ty
May 120.509 9,8 3.2 Lo .
Juns 114753 9.2 10,0 Ginil = bad seasonality
July 116.194 5.4 12,5 it . o .
PR 116112 9,4 12,6 = maximal inequality
Septamber 107.316 8.7 10,6
Octobear 117.013 9.5 8.7
Movember 97.158 7.9 6.1
Dacamber 96.814 7.9 5.9
Gini 0.090 0,194
Amplitude of seasonality Similarity between Antwerp

# Cities Gini # Cities Variance

1 Brussels 0,054 1 Brussels 0.016

2 Genava 0,087 2 Amsterdam 0,024

3 Antwerp 0,090 3 Madrid 0.024

4 Stuttgart 0,101 4 Stuttgart 0,025

5 Leuven 0,106 5 Hamburg 0,025

& Zurich 0,108 & Zurich 0,028

7 Amsterdam 0,114 7 Paris 0,028

2 Madrid 0,116 8 Leuven 0,029

9 Hamburg 0,125 S Berlin 0,033
10 Paris 0,127 10 Barcelona 0,026

H H N

71 Dubrovnik 0,569 71 Split 0,291
72 Split 0,608

Tabla: ECT-M&




Benchmark seasons by arrivals or
nights and markets

* Benchmark seasons by arrivals or nights and markets
» Seasons {arrivals or nights) in a ETC destination for various markets
» Average length of stay in a ETC destination for various markets
b Average length of stay of a market in all ETC destinations
Development of the average length of stay of a market in a ETC destination

(+graph)
Market | Total foreign and domestic T %
’ =] 4 oo W% = I8 (B A
Information City tourism statistics compiled by European Cities Tourism
(7} Arrivals of visitors at frontiers Markeat: Total foreign and domestic

Information: Bednights (preferred definition)

™ Arrivals of tourists at frontiers -
- Period: January 2010 - December 2011

= Arrivals in all paid forms of accommaodation establishments

:-Arri'.ra|5 in hotels and similar establishments This table shows the trend in a selected period compared to the same period in the |
Badnights in all paid forms of accommaodation establishments Jan 2010 - Dec 2011 Jan 2009 - Dec 2010
") Badnights in hotels and similar establishments Cities (1) absolute Rank absolute Rank
-:-Arri'.ra|5 I:priaFerred definition) Aachen . B s3 e p— s

@ Badnights (preferrad definition) Amsterdam NG 19.472.500 3 18.285.900
Period 2010[v| January |[+]|-|2011[+| December antwers A 3.252.062 33 2.977.001 3

Barcelona NG 29.576.607 ] 26.864.559

Belgrade NGS 2.464.613 43

Bergen NG 2.764.963 3

Berlin NA 43.167.739 2 39.686.047
Bilbao NG 2.667.740 39 2.386.532 4
Bratislava NA 2.923.602 37 2.717.185 3
Bregenz NA 6510.269 =1t 595.812 =
Bruges NA 3.239.429 34 2.943.766 3
Brussals NA 11.527.971 17 10.753.564 1
Sq Budapest NA 12.203.906 14 11.275.7350 1
T Copenhagen NAS 11.674.997 16 10.481.811 1
S HUNGARY Cﬁnrdnba MA 2.244.187 45 2.161.335 4
Dijon NG 1.494,061 57 1.809.968 5
Mra=dam LTI Y T DdAn Q93 =1 oS4 s01 >



Seasons (arrivals or nights) in a

destination for various markets

Assessing seasonality

Benchmark seasons by arrivals or nights and markets

Seasons (arrivals or nights) in a ETC destination for various markets
Average length of stay in a ETC destination for various markets
Average length of stay of a market in all ETC destinations

Development of the average length of stay of a market in a ETC destination
(+graph)

v v v w v

O e % = G B A

MNational tourism statistics of the European Travel Commission
|E| Destination: Belgium

Destination  Belgium
Information: Bednights in all paid forms of accommaodation establishments

Period: January 2010 - December 2011
This table shows the trend in a selected period compared to the same period in the previous year(s)
Jan 2010 - Dec 2011 Jan 2009 - Dec 2010
Market absolute (1) (2) absolute (1) (2) +/- O PeYa
Austria 171.662 0.5 (] 158.616 0.5 0.3 13.046 8.2
Belgium 28.784.227 46,7 27.927.714 45,9 856.613 3.1
Bosnia and Herzegovina 8.869 .0 0.0 7.541 0.0 0.0 1.328 17.6
Bulgaria 59.2335 0.2 0.1 54,131 0.2 0.1 5.204 8.1
Croatia 37.5349 0.1 0.1 36.866 0.1 0.1 683 1.9
Cyprus 28.268 0.1 0.0 24,462 0.1 0.0 3.906 16,0
Czech Rep. 135.917 0.4 0.2 125.454 0,4 0.2 10.463 8.3
ETC Denmark 239.990 o7 0.4 230.521 o7 0.4 9.469 4,1
S? Estonia 24.443 0.1 0.0 22.354 0.1 0.0 2.089 9.3
Finland 139.226 0.4 0.2 125.277 0,4 0.2 13.945 11,1
flaniers HUNGARY France 4.475.372 13,6 7,3 4.265.424 13,5 7,2 209.948 4,9
Georgia 10.567 .0 0.0 12.528 0.0 0.0 -1.961 -15,7
Germanv 4.019.5896 12.2 6.5 3.871.717 12.2 5.5 147.879 3.8




Development of a market in

Tourism in Europe >> Nights & arrivals

a_I I d eStI n atl O n S v Availability » Monthly data b Annual data » Data er

» Data input status report

¥ Arrivals or nights of a market in all ETC destinations

b Arrivals or nights in a ETC destination for various markets

» Development of a market in a single ETC destination {+graph)

» Accommodations, bedspaces and occupancy in all ETC destinations

Arrivals and nights {most commonly available definition) of a market in all
destinations {+map)

¥ Arrivals- or bednights- benchmarks for a ETC destination

Development of arrivals- or bednights- benchmarks for a destination (+gr.
All markets versus all ETC destinations showing bednights or arrivals

* Market volumes and shares of selected destinations (+graph)
Development of a market in all ETC destinations

Average length of stay in a ETC destination for various markets

» Average length of stay of a market in all ETC destinations

Development of the average length of stay of a market in a ETC destinati
(+graph)

Market Total foreign and domestic [=|

Infnrmatmn
) Arrivals of visitors at frontiers
(7 Arrivals of tourists at frontiers
(7 Arrivals in all paid forms of accommodation establishments
(7) Arrivals in hotels and similar establishments
(7) Badnights in all paid forms of accommodation establishments

Bednights in hotels and similar establishments
% S? () Arrivals (preferred definition]
G Bednights {preferred definition)
flandzrs ( E T HUNGAHY Per“}d 1985|3 - 2{]11 E

Omit destinations with incomplete data

(@]



Development of a market in
all destinations

4, e «% = G

e
8 A
Mational tourism statistics of the European Travel Commission

Market: Total foreign and domestic
Information: Bednights (preferred definition)

Destination (1) 2006 B p.y. 2007 B p.y. 2008 B p.y. 2009 %% p.y. 21
Austria NA 119.403.225 0,1121.450.702 1.7 126.718.888 4.3 124.,307.217 -1,9 124,88
Belgium NA  29.372.011 3,3 25.845.256 1,6 29.971.829 0.4 25.250.281 -2.4 30.29
Cyprus NAa  14.438.592 -4,1 14.377.667 -0.4 14.3B0.275 0.0 13.003.664 -9.6 13.80
Czach Rep. NA 41.447.797 2.8 40.8321.072 -1.5 35.264.924 -3.,8 36.662.192 -B.6 36.90
Denmark MA 44.389.891 3,6 43.612.7359 2.8 44.691.214 -2,0 42,185.637 -53.6 43.1Z2
Estonia A, 4.543.336 10,5 4.674.501 29 4,602,212 -1,5 4.,122.526 -104 4,70
Finland NA& 18.168.869 5,3 19.036.56565 4.8 19.451.228 2,2 18.573.903 -4.,6 19.24
Germany MA 351.223.970 2,1 361.835.7324 3.0 369.579.835 2.1 368.737.280 -0,2 381.28
Hungary NA  19.652.026 -0.4 20.128.5324 2.4 19,974,414 -0,8 18.715.142 -6,3 185.0Z2
Morway NAa  27.164.889 4,7 28.663.1596 5,5 28.597.Be0 -0,2 2B.026.311 -2,0 28B.22
Romania NA  18.991.704 3,4 20.533.2459 8.4 20.725.981 0,6 17.325.410 -16.4 15.96
Slovenia A, T.722.267 2.0 g8.261.308 7.0 9.314.038 12.7 9.013.772 -3.2 g8.90
Total 696.498.587 715.218.8432 2,7 727.282.808 1,7 709.9232.738 -2,4 726.38

(1) Definition(s):
MA& = Bednights in all paid forms of accommaodation establishments
NG = Bednights in hotels and similar establishments

% p.y. = Change compared to the previous year [only shown when data is available)

Due to your preferences, destinations with incomplete data are omitted in the table.
Of 28 European countries, 12 countries provide data in the list.
Market volumes ('Total') do not represent overall Europe.

Table: ETC-J11

Generated between and 2012-09-10 (16-27-45).
(c) OW/IfTF (http:/ wawsntourmis.infol



e ETC members:
— ENTER absolute figures

— Make use of the automatic control mechanism (Check
and Save button)

— Report/correct mistakes

e Karl:

— New menu structure (demand and supply to be
separated clearly)

— Users’ manual

e All sides:
— COMMUNICATION

* Tourmis = data inputters
e ALL OF US (about Tourmis) = tourism industry

— by your corporate websites

SS’? - I.r.1 lectures
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Thank you for your attention!

ANY QUESTIONS or SUGGESTIONS?

Vincent NIJS +32 2 504 03 63
vincent.nijs@toerismevlaanderen.be

‘-ﬁ @centnijs

Tiinde MESTER +36 1 488 8690
sﬂ‘? mester@itthon.hu
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