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Let’s keep 
the world
travelling
without 
destroying it



Overnight visitors in the Netherlands 
by source market (in millions)

Forecast 2035: 12 million more visitors



Renerate relevant 
data and insights

Create a strong 
profile for 

destination
The Netherlands

Facilitate and 
support regions 
and cities in their 

sustainable 
development

Attract and guide 
visitors who 
add value

This is NBTC.



In 2030

every Dutch resident 

benefits 

from tourism
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Tourism as a 

means 

to various 

ends

Destination

Management

Shared 

interest
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Local amenities

Mobility

Loneliness

Employment opportunities

Historic landmarks

Space for recreation

…

Ends for tourism 
to contribute to  

© Maartje Hensen



© Tom Knol



10

Increasing 
tourism’s positive 
impact on our 
communities.









- Perspective matters 

- Impact is personal

- The resident does not exist

Key insights 1/2

© Liset Verberne
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© Zaansemolen.nl / Bjorn Jannink
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© Ramon van Flymen for FD
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© FD, Sjoerd Bracke, Cuno de Bruin



- It’s not automatic. 

- Different goals require different metrics. 

- Broad impact of travel hard to measure. 

Key insights 2/2

© Liset Verberne
© Tom Knol / Digiknol Productions



© Sabrina Gaudio



Revenue distribution
Tourism concessions
Community enterprises
Microfinancing
Targeted taxation
Permits and regulations
Ethical supply chain
Local products
Business incubation
Skills training
Tax incentives
Public accessibility
Mixed-use (functional integration)
Government subsidies
Volunteering
Regenerative infrastructure development
Storytelling
Certification labels/brands
Social tourism initiatives
Variable pricing and discount schemes
Tourism product development
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© Citymarketing Tilburg
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Priorities

© Liset Verberne© Merel Tuk

Impact

Upscaling

Leadership



More information

• National Vision: Perspective 2030

• Destination Management model

• Impactmonitor Tourism (Dutch)

• Publication: Hoe bezoek bijdraagt aan bewonersprofijt (Dutch)

• Publication: Wegwijzer voor het meten van bewonersprofijt (Dutch)
• Publication: Creating Equitable Destinations

https://www.nbtc.nl/en/site/organisation/perspective-destination-netherlands-2030
https://www.nbtc.nl/en/site/organisation/perspective-destination-netherlands-2030
https://www.nbtc.nl/en/site/download/download-two-pager-destination-management-en?disposition=inline
https://www.nbtc.nl/en/site/download/download-two-pager-destination-management-en?disposition=inline
https://impactmonitortoerisme.nbtc.nl/
https://impactmonitortoerisme.nbtc.nl/
https://impactmonitortoerisme.nbtc.nl/
https://impactmonitortoerisme.nbtc.nl/
https://www.nbtc.nl/nl/site/themas/lusten-en-lasten-in-balans/hoe-bezoek-bijdraagt-aan-bewonersprofijt
https://www.nbtc.nl/nl/site/themas/lusten-en-lasten-in-balans/hoe-bezoek-bijdraagt-aan-bewonersprofijt
https://www.nbtc.nl/nl/site/themas/lusten-en-lasten-in-balans/wegwijzer-voor-het-meten-van-bewonersprofijt
https://www.nbtc.nl/nl/site/themas/lusten-en-lasten-in-balans/wegwijzer-voor-het-meten-van-bewonersprofijt
https://www.thetravelfoundation.org.uk/equitable/
https://www.thetravelfoundation.org.uk/equitable/
https://www.thetravelfoundation.org.uk/equitable/


Thank you.

More info: www.nbtc.nl

Thijs de Groot

tdegroot@holland.com  
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