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1. Basic statistics & monitoring trends (longitudinal analysis)

2. Benchmarking KPIs
• Market volumes and market shares

• Seasonality indicators 

3. New: The database on Regional Tourism Statistics

15:00-15:30 coffee break

1. Estimating CO2 emissions caused by tourism transportation
2. New: The distribution of the average length of stay

3. The Future Developments of TourMIS

Overview of the afternoon
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City Travel Report by CityDNA

• Provides a vital perspective on the volume of 
urban tourism in Europe.
• Bednights

• Source markets

• C02 emission

• 128 leading European cities analysed
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Measuring seasonality 

in European destinations
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Causes of seasonality in tourism
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• Seasonality: The systematic intra-year variation in visitation caused by 
exogenous factors
• Natural (e.g. climate)

• Institutional 

• caused by the markets of origin (e.g. timing of school holidays)

• caused by the destination (e.g. regular mega-events)

• Calendar effects (e.g. Easter)

• Challenges
• The need to optimize the use of tourism infrastructure such as roads to 

accommodate high flows during certain periods

• Seasonality increases the risk of high unemployment during the low seasons

• In dryer regions the issue of water scarcity is of particular concern
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Actions to overcome seasonality
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• Product
Development of new offers, events, packages, ...

• Pricing
Providing discounts for periods with less demand

• Promotion
When and how intensively we will promote the tourism products

• Placement
Which geographic region/market should be promoted

Which segments (e.g. young adults, families, business people)
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Gini coefficient
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Measuring seasonality

Extreme situations (in theory)Examples



Similarity of seasonal patterns

similar

different very different
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NEW Database on Regional Tourism Statistics
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1. Netherlands - https://opendata.cbs.nl 
2. Norway - https://data.ssb.no 
3. Estonia - https://andmed.stat.ee 
4. Finland - https://visitfinland.stat.fi 
5. Denmark - https://api.statbank.dk 
6. Italy (planned)
7. Spain (planned)
8. Sweden (planned)
9. Slovenia (planned)
10. Switzerland (planned)
11. Austria (planned)
12. Portugal (eventually)

APIs enable the Benchmarking of 
Regional Tourism Data in TourMIS

• Update checks scheduled two times a week
• Adjustments during the updating process are possible (e.g. Estimation of monthly 

data based on quarterly data; calculation of the larger urban area by adding data 
from different municipalities; calculating all paid forms of accommodation establ.)

https://opendata.cbs.nl/
https://data.ssb.no/
https://andmed.stat.ee/
https://visitfinland.stat.fi/
https://api.statbank.dk/
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4 measures compiled for regions
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1. Arrivals of tourists in all paid forms of accommodation establishments
2. Arrivals of tourists in hotels and similar establishments
3. Bednights of tourists in all paid forms of accommodation establishments
4. Bednights of tourists in hotels and similar establishments
5. Number of all paid forms of accommodation establishments (units)
6. Number of bedspaces in all paid forms of accommodation establishments
7. Average occupancy rate in all paid forms of accommodation 

establishments
8. Number of hotels and similar establishments (units)
9. Number of bed spaces in hotels and similar establishments
10.Average occupancy rate in hotels and similar establishments

No preferred definition option for regions
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Regional Tourism Statistics (Sep 2025)

Austria 9
Belgium 13
Denmark 16
Estonia 21
Finland 19
Norway 81

159
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Regions (NUTS and LAU ...)
Denmark                     Estonia
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Regions Norway
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Regions 
Finland               Belgium                Austria
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Annual Statistics
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14 new tables
Missing: transportation-caused CO2 emissions; density & intensity; sustainability indicators limited
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Monthly Statistics
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10 new tables
Missing: (Last available figures); density & intensity
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• More data interfaces
• NUTS or LAU?
• Markets, annual, monthly, type of accommodation establishments?
• Adjustments needed?
• Capacities (bedspaces, accommodation units, occupancy rates)

• Manually entered data
• Size of destination, GEO codes, population numbers
• Attractions & sights

• Analysis & reporting
• More tables/views (e.g. Latest trends, capacities, availability & definitions)
• Adjustments needed?
• Cross-cutting analyses (countries – regions – cities)

Next possible steps (TBD)
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Leading Network 

for Regional Tourism in Europe

Network of European Regions
for Sustainable and
Competitive Tourism
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