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History of European Tourism
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International Arrivals Europe
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International Arrivals: Percentage Change
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International Arrivals: Percentage Change
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According to the UNWTO, growtbf international tourism arrivals significantly
outpaces growth of economic output as measured in Gross Domestic Product (G
With a European GDRt 1.6% pa, 1992015, international arrivals have grown 2.1
times faster than GDP. An average rate of 3.5% pa.
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A Identity is the conception, qualities, beliefs,
and expressions that makep&grsonor group
|dentity may be distinguished from
identification; identity is a label, whereas
identification refers to the classifying atself.

A Consumer behaviourefers to the processes
consumers go through, and reactions they
have towards products @ervices. Made up
with a collection of trends.

A Thefuture is what will happen in
the time after the present

Yeoman (2010)



Modelling Future Tourist Behaviour = Trend:
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Fluid identity

THE PARADOX OF GHOIGE
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“A revolutionary and beautifully reasoned book about the promiscuous
amount of choice that renders the consumer helpless, A must read.”

~Martin author of




