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Travel Intelligence

Destination Marketing Insight



LONDON TO LAS VEGAS: OFF LINE TRAVEL AGENCIES ACCOUNT FOR MORE 
THAN 40% OF BEDNIGHTS

Origin City Name: London
Origin City: LON
Total Bednights: 265.929

Origin City Name: London
Origin City: LON
Total Bednights: 612.528
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90,000 traditional and online travel agencies

Amadeus Data Sources include

54 billion searches per year

1.6 billion bookings per year



Total Offer: 
seats available

Total Demand: 
Passengers from a 

true O&D 
perspective

Destination Analysis

Customer
wishes: what do 

they search

Traveller Focus

Customer
behavior: what
do they book

Key elements to be analysed
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Total Offer: 
6 months in 

advance

Passengers
true origin:

Monthly

Destination Analysis

Search:
Daily

Information

Traveller Focus

Bookings: Daily
information
(published

weekly)

Key valule proposition: Real time information



SEARCH BY SEARCH DATE:

_ Will help understand when are the best moments 
to influence tourist on the inspirational moments



Analyze customer wishes:



PASSENGERS BY BOOKING DATE AND BY BOARDING DATE  

Passengers historical comparison. This dashboard shows the weekly aggregate of passengers by booking date (bottom) and 

departure date (top) for the subscribed OnDs. 

Insights: Yearly comparisons of passenger numbers. Filters can be used to determine very accurately when passengers book 

for specific holidays. 



Change the Year in 
the Copyright field
1. 
menu
2. 
Footer’ 
3. 

4. 
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_ Will help understand the impact of 
social network campaigns on real 
business, in real time



Change the Year in 
the Copyright field
1. 
menu
2. 
Footer’ 
3. 

4. 
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_ Will help understand the impact of 
social network campaigns on real 
business, in real time
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Virtuos circle of Tourism Big Data

• Market offer : seats Analysis
• Passengers Traffic Analysis

• Competitor analysis1

2

• Customer wishes: search

4

• Define Marketing Strategy
• Develop effective campaigns

3
• Detect Opportunites
• Develop tailor made products

5
• Real time Traveller behavior

6

Measure results and readapt campaings

Análysis

Actions



What others say…

Podcasting

Sharing 
Economyng

Crrowd-
sourcing

Video

Mobile 
Messaging

Beacons

Cognitve
Computing

Big 
Data
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_ Will help understand what are you main markets, 
and what´s going on there…,
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Bringing data to life!

Thank you!

ramon.sanchez@amadeus.com

You can follow us on:

AmadeusITGroup

amadeusdmo.com
travelaudience.com


