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Abstract

This paper focuses on consumer behavior and its effect on over-the-top (OTT)
streaming services and digital piracy. The main research problem is surrounded by
the idea of how OTT streaming services can compete against the generation of digital
piracy and retain their customers through purchase intention. This paper extends
this idea through an extensive literature review where it mentions some consumer
behaviors used to measure this research problem which are the theory of
consumption values, ethics theory, and the three-component model of commitment.
Additionally, there is a quantitative approach for testing the hypothesis through a
guestionnaire. The results show that there is a significance on purchase intention
between OTT streaming services and digital piracy, perceived functional value and
ethical behavior. Some recommendations are that OTT streaming services should
focus on retaining their customers by attracting more emotional values, improving
their functionality and increasing commitment toward the relationship between
consumers and the platform. However, there is still further research that needs to be

done on how certain OTT streaming services can compete against digital piracy.
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